Free Radicals

T-shirt Amnesty^ / T-shirts for Money

Student challenge

“2700 litres of water are used to produce one cotton T-shirt”
VS
“5000 children die per day through a lack of clean water”*

*for sources see notes

Competition Brief

Using this inequity as a starting point, this 3-part brief asks students to think about the above statements and turn this thought into positive action. 

Part 1. To consider organising and/or contribute to hosting a ‘T-shirt Amnesty’ at your University
Part 2. To devise/conceive a use for old unworn T-shirts, turning them into something of value or a commodity 

Part 3. To develop this concept and present it at a conference at London College of Fashion, November 2009
See below for guidelines and further details
Background
Who: Free Radicals is leading on this project and wants to set this problem back to students at the 4 lead universities, who are the stakeholder in this and other initiatives. 
“Free Radicals” will test an interdisciplinary approach to innovation within the universities sector, with a particular focus on innovations for social impact. The project aims to embed social responsibility into the activities of the higher education institutions and develop a model whereby universities can work together towards these aims. 

NESTA (National Endowment for Science, Technology and the Arts)
Funded by NESTA (National Endowment for Science, Technology and the Arts) academics from The Universities of Sheffield, Westminster, Ulster, London College of Fashion and others are looking at ways to conceive collaborative, cross-disciplinary, creative ways to be socially innovative. Its first theme is water and the group has been struck by the disparity above and will also be looking at how to address this issue. 
What: The group has been examining how it can democratise water use around the world to ensure those who need it most, can be served by those who have the most to give i.e. the developed world, namely ourselves. The inherent shock and tragedy implicit in the above statistics, has been examined by the Free Radicals group. They have conceived a project and campaign that examines our over consumption of the humble T-shirt here in the developed world, in sharp contrast to the shortage of water that could save life in developing countries. 

In this sense the fashion industry is perhaps best placed to take positive action.
Free Radicals considered that the average UK consumer possesses between 3 and 10 T-shirts that they do not wear and that some consumers purchase many T-shirts a year which are worn once or not at all. In reaction to these concepts Free Radicals will organise a ‘T-shirt amnesty’ in London in November at London College of Fashion, aiming to collect hundreds of unworn and forgotten T-shirts. The surrendered T-shirts will become an art installation and provide a stimulus and backdrop for a Free Radicals conference where ideas will be shared. 
How: This brief is a challenge for students at participating universities. Free Radicals want students to look at how T-shirts can be symbolic of change and provide in themselves a solution to over-consumption. Students are required to find new ways to ‘convert’ old and unworn T-shirts into money or a commodity that has value for those who most need it and above all to conserve the precious commodity of water.
Guidelines 

A nominated Free Radical academic (Phil Waywell, University of Sheffield. Kerstin Mey University of Ulster, Helen Storey London College of Fashion) will promote this brief to relevant students. Students can work in groups or individually and in an autonomous way but can seek guidance from the participating academic. 

Students from the 4 participating Universities are invited to respond to the brief and will work with a nominated academic 
Part 1 

March – May 2009

· Free Radical academics will establish student interest and organise a participating group from their University. The Free Radicals core group would offer support and advice for students considering setting up their own T-shirt amnesty. Students should consider the brief in full working with others within their University to establish the feasibility of hosting an “amnesty” or participating in the London amnesty and contact their Free Radical academic.
Part 2
May – November 2009
· Students should be aware that the core issue in the brief is the massive amount of water used to produce a cotton T-shirt

· In response students are encouraged to consider all aspects of a T-shirts lifecycle, from the moment the cotton is picked to when the T-shirt is thrown in the bin or buried in the back of a wardrobe? LCF should assist with information on production processes so that students can investigate possible ways to reduce water used at each stage
· Ideas should be energy efficient – students should consider any knock on effects that their T-shirt conversion would have on the environment/resources 
· Ideas can take any form (scientific solution, print interpretation, digital media inc audio, sculpture, film, product design etc) but should have the potential to create both awareness and financial benefit: financial benefit would be directed to agencies that can provide help to those without water
· Student responses should be submitted via email by 12 June 09

· Students selected to speak at the conference will be notified by the beginning of the Autumn term – Sept 2009

Part 3
17 November 2009

· One/two students from each participating University will present their response to the brief at a conference to be held at London College of Fashion in November 2009 before an audience of academics from the UK and beyond

· A small financial reward will be given for this presentation 

· They will be assisted by one of the Free Radicals academics in preparing their presentation (e.g Phil Waywell at University of Sheffield)

· Student expenses will be reimbursed and each will receive a letter of recommendation

· Additionally students may be asked to attend other Free Radicals Away Days in Belfast and Sheffield (Summer 2009) 

Prompts and Notes

· Can we produce a ’10 litre T-shirt’ (i.e. a T-shirt that only uses 10l of water to produce)?

· Do T-shirts have an inherent value - if only to alert consumers to the amount of water that is used in their production (a telephone booth full) contrasted with the shortage of clean water elsewhere?
· How can we make money/make fashion from a T-shirt mountain made of old garments (that may well smell!)?
· Could T-shirts serve as a kind of 'currency'?
· Can we give some of them that languish in our wardrobes up for a better cause?
· Could T-shirts be turned into something more valuable without any manufacturing process or washing?

· Consider: Cotton may not be a wholly sustainable material for the future?
· Does manufacturing T-shirts contribute to pollution: if so how can we address this?

· Free Radicals have been told that consumers buy up to 14 T-shirts at a time for as little as £1 each for their 2 week holiday, then abandon them creating ‘fashion litter’

· Consider the amount of washes and water used in T-shirt laundry 

· T-shirts that are made up of mixed fibres 

· Think about the personal memories, nostalgia/emotions that are linked to T-shirts: could this be converted?

· Do some T-shirts have more value or are more collectible than others? Is there a strong visual metaphor that can be captured to recreate this?
· We suggest you collect your own anecdotal evidence about the T-shirt mountain

· What are the practicalities of disposing or transforming the mountain after it has emerged on campus?

· T Shirts have been successful ‘human bill boards’ for greater causes.

*Source:

Water used to produce a cotton shirt: www.waterfootprint.org

Child deaths due to lack of access to clean water: Wateraid, Unicef
http://www.unicef.org/media/media_45228.html
^Amnesty: By ‘amnesty’ we mean that the public should give up, donate or surrender their t-shirts en mass and to liberate them for other use or as a form of ‘currency’.

